28 June 2006

MWEB takes the tease out of Teazers

Johannesburg: In an innovative approach to advertising an online product, MWEB has hijacked four of Teazers’ outdoor billboards to promote MWEB’s online parental guidance offering. The campaign sees the scantily clad girl on each billboard covered with a large “MWEB Parental Guidance” banner, effectively blocking the adult content. The billboards will be visible at four major intersections in Johannesburg’s northern suburbs from Thursday 29 June 2006.

Carolyn Holgate, Marketing Manager of MWEB Home, said the billboards were a great visual representation of exactly what MWEB’s Parental Guidance products can do. “Parents who are concerned about what their children are looking at online can rest assured if they have MWEB’s parental guidance and web filter tools activated. These products block offensive content and make sure that kids get the best out of the Internet, not the potential negatives.”

The campaign was conceived by MWEB’s above-the-line agency, Ogilvy Cape Town, and is a simple add-on banner to the existing Teazers billboard material.
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